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摘  要 
本文选取《自由时报》《联合报》《中国时报》上刊登的“总统”竞选广告进































This study discussed newspaper campaign advertising in Taiwan “Presidential” 
Election by adopting content analysis approach. The sample refered to <Liberty 
Times><United Daily News><China Times>, from 1996 to 2008. The research got 
some findings as follows: ○1 DPP weighted on < Liberty Times>, Qin-Lv media, the 
percentage of advertising published increased constantly; the Advertising special 
editions and News special editions and Front pages were used most. ○2 Positive 
advertising was most and negative advertising was subordinate. Most of the issue 
advertising was positive, and image advertising was negative mostly. ○3 DPP 
focused on issue advertising rather than image advertising. “Get out the vote” 
advertising increased in advanced stage. DPP published more issue advertising as the 
ruling party than as the opposition party. The most important issue of DPP was 
“campaign activities”, and the second was “cross-strait relationship”. ○4 DPP 
weighted on rational appeal mostly and the percentage of perceptual appeal was small. 
Most of the rational appeal advertising was negative; perceptual appeal advertising 
was positive. ○5 Advertising visual expression was weighted more and more. Party 
color and campaign ICON were in high usage rate, and the usage rate fell from initial 
stage to advanced stage. 
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台湾的政治选举可以追溯到日本，但竞选传播的盛行仅仅始于 20 世纪 90
年代初。美国学者 Perloff（1999）审视美国两百年来的总统选举，将其划分为菁



































































































































































（1989）指出在 1988 年的美国总统选举中，布什共制作了 37 支广告，其中 14
支（38%）是负面广告，而杜凯吉斯共制作 47 支广告，其中 23 支（49%）是负
面的。而到 1992 年大选时，布什的负面广告比例是 56%，而克林顿的负面广告
比例达 69%。此研究同时证明了挑战者身份的克林顿比在任者布什使用更多的负
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